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CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 
TYPE  OF  INTERVIEW: 


INTERVIEWER: 


COMPANY: 
ADDRESS: 


/^VENDOR 

□  user 


□  TELEPHONE 

□  ON-SITE 

□  MAIL 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


-7- 


M  M  D  D  Y  Y 


/V^^^S^U^/^.     M/oT^i^     NO.  EM  PL: 


CO.  TYPE: 
SALES: 


INDUSTRY  □ 

CU  Discrete  Manufacturing 
CD  Process  Manufacturing 

□  Transportation 

□  Utilities 

n  Telecommunications 


INTERVIEWS 

NAME 


□  Distribution 

□  Banking  &  Finance 
I  I  Insurance 

CH  Medical 
C]  Education 

TITLE 


□  bervices 

n  Federal  Government 

□  State  &  Local  Government 
n  Other  Industry  Specific 


TELEPHONE  NO. 


SUMMARY     S^U^    ^'77^  ^447(£.<f-^     ^/CHi^-rz^^^^  /y^A^ 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


1.    Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 

level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


Usefulness  of 
Information 


Procurement  Analysis  Reports  -   ^^t^^^^'^  (/  ) 

Market  Analysis  Reports     ^ .^^^^^^  'TA-^^    O^tO^  .  ) 

"Hotline"  Client  Inquiry  Service  -^t/^  ,^^2;^^^-  (r) 


(3) 


Do  you  use  the  hotline  service? 


If  no,  why  not? 


(XJ  Yes 
(     )  No 


Client  Conference 


Did  you  attend  the  last  conference?  (  )  Yes 
If  no,  why  not?     ^i^^!^^  c:^r;<^/<^^^^ 


(  ) 


(  ) 


Library  Resources  <^  y    ^-(^^t:^^     -f<^<^         (  ) 


Overall  Program 


(  ) 
(^) 


1 


INPUT 


Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 

4 

(A)     (^^^  A^-^c^.   


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


 ^  

Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reports: 


(MARS) 

(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 


(C)     The  quality  and  style  of  the  PARS  reports: 


(D)     Indexing  of  the  PAR  reports: 


Are  input's  analyses  and  recommendations  actually  applied  within  your  organization? 

(     )  Unknown 

(     )  Yes  (go  to  A) 

0<^  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes              No   (  ) 

(B)  How  often  are  they  referenced?  fdAU4^  ^^l£^SM^i^^  ^yCd^gpC^ 

(C)  Who  uses  them  (level  of  staff)?  /^>^%^*6iyC5^^i^-<^  ^ 


Do  you  feel  the  program  price  adequately  represents  the  value  received  by  ■ 
your  organization. 

(     )     Yes  (>0  No 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.) 


3 


INPUT 


8.  Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise  Responsiveness 


Senior 
Research  Staff 


^  ^^^^^  /   ^    ^^^^  T^j^^  U^-^Z^  <^=zi^^xU^^ 

Hotline  Staff  /    _  ^^f^^vU-  ^^ry^^^^l^- 

,9PC^  ,  111.111^  III   '  ,^^^^11^-^ 


What  changes  would  you  make  in  INPUT 's  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  thg  reports, 
scope,  etc.) 


10. 


Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 

CXi.    Yes  (     )  No 

If  yes,  what  services  are  purchased? 


4 


INPUT 


ft 

4 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


VENDOR 
USER 


m  TELEPHONE 

□  ON-SITE 

□  MAIL 


INTERVIEWER:  /7?L^^6^K-^fL^(-A'^ 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


MM  DD  YY 


COMPANY:      9^^7Uu^cc^'.d^  \/^y^cJ^^.^9C^C^c^^ 


ADDRESS: 


CO.  TYPE: 

SALES:  

NO.  EMPL: 


INDUSTRY  □ 

ED  Discrete  Manufacturing 
ED  Process  Manufacturing 
ED  Transportation 
□  Utilities 

ED  Telecommunications 

INTERVIEWS 

NAME 


ED  Distribution 

ED  Banking  &  Finance 

ED  Insurance 

Medical 

Education 

TITLE 


Services 
ED  Federal  Government 
ED  State  <&  Local  Government 
ED  Other  Industry  Specific 


TELEPHONE  NO. 


SUMMARY      /kt^  ^^^^^  -^^^  .<U-u^<-c.-e^ 


REFERENCES       x^^zi^g^g^^Z-.^     l^^'tfd^-C<i^^<pc.-^f^   ^^S^^^'^i-^^-^^          ti^^  ^Z^J^ ^ 


f 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


(  )  Yes 
iX)  No 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not 

Client  Conference 


Did  you  attend  the  last  conference?     (     )  Yes 

CX^  No 

If  no,  why  not?  


(  ) 


Usefulness  of 
Information 

(^) 
(2>) 

(  ) 


(  ) 


(  ) 


Library  Resources 
Overall  Program 


(  ) 
(  ) 


(  ) 
(  ) 


1 


INPUT 


2.     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(B) 


(C) 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(A)  ^  yy^,^^^ 


a- 


(B) 


(C) 


4.     Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reports; 


(MARS) 


(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 


(C)     The  quality  and  style  of  the  PARS  reports: 


INPUT 


(D)     Indexing  of  the  PAR  reports: 

 J^^iouZ^   ^^^^^^^  ^.^d^yCy- 


5.     Are  INPUT' s  analyses  and  recommendations  actually  applied  within  your  organization? 
(     )  Unknown 
(    )  Yes  (go  to  A) 
(>0  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   (     )     No  C^) 

(B)  How  often  are  they  referenced? 

(C)  Who  uses  them  (level  of  staff)? 


7.     Do  you  feel  the  program  price  adequately  represents  the  value  received  by  ■ 
your  organization. 

(     )     Yes  C>^  No 

If  no,  please  elaborate  (get  Information  on  competitive  prices/comparisons,  etc.): 

INPUT 


Please  rate  (on  a  scale  of  1-5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise 


Responsiveness 


Senior 

Research  Staff 


Hotline  Staff 


What  changes  would  you  make  in  INPUT 's  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 


(><)  Yes 


(     )  No 


If  yes,  what  services  are  purchased? 


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


€1  VENDOR 

□  user 


^TELEPHONE 

□  ON-SITE 

□  MAIL 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


MM  D  D  Y  Y 


INTERVIEWER 
COMPANY: 
ADDRESS: 


CO.  TYPE: 


^SOO  /Of^ALES 


NO.  EMPL: 


INDUSTRY  □ 

n  Discrete  Manufacturing 
n  Process  Manufacturing 
CD  Transportation 
□  Utilities 

[I]  Telecommunications 

INTERVIEWS 

NAME 


Distribution 
[H  Banking  &  Finance 
r~l  Insurance 
r~l  Medical 
n  Education 

TITLE 


services 
r~l  Federal  Government 
n  State  &  Local  Government 
r~l  Other  Industry  Specific 


TELEPHONE  NO. 


.^^^^   //^  (spy)  ^e>  -  ^^cf) 


SUMMARY 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


1.    Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 

level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


(^) 


Procurement  Analysis  Reports 
Market  Analysis  Reports  U<Lt.     y^'?^^  A2U'<^^-<:i^^^^  ) 

"Hotline"  Client  Inquiry  Service  (jf) 


Do  you  use  the  hotline  service? 


If  no,  why  not? 


(X  Yes 
(     )  No 


Client  Conference 

Did  you  attend  the  last  conference?     (     )  Yes 

(X)  No 

If  no,  why  not?   


d^y/fi^  ;^2^^^^^aJ^  /^(;i<^p432^  — - 


Usefulness  of 
Information 

(5) 
(  ) 


Library  Resources 
Overall  Program 


(5) 


(5) 


1 


INPUT 


2,     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 
(B)   


(c) 


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(A) 


(B) 


^^^^^  ^  - 

'  ' 


(C) 


4.     Please  comment  on: 

.  (A)     The  quality  and  style  of  the  MARS  reports: 


(B) 

(MARS) 

fi^^o^t^^^topi^cs^^^— ^             of  topic  and  timeliness  of 

information: 

(C) 

The  quality  and  style  of  the  PARS  reports: 

2 


INPUT 


(D)  Indexing  of  the  PAR  reports: 
 ^  


Are  input's  analyses  and  recommendations  actually  applied  within  your  organization'! 
(     )  Unknown 
(     )  Yes  (go  to  A) 
(    )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   (X,)     No   (  ) 

(B)  How  often  are  they  referenced?  li^/j-Tt^C^-^yj^     /^/f^  ^      .^^^-^^  c^c^^^ 

(C)  Who  uses  them  (level  of  staff)?  U^<l--^ 


Do  you  feel  the  program  price  adequately  represents  the  value  received  by 
your  organization. 

(JV)     Yes  (     )  No 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.): 
 "  ^  ,^2^^^X^  x^^^^  ^?(JL.  


3 


INPUT 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise  Responsiveness 

Research  Staff 

Hotline  Staff  ^ 'f  ^ 

P^A^-^^I^-  ^^^/^e^^t^^^  ^^^^^ 

What  changes  would  you  make  in  INPUT 's  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 

CXi,    Yes  (     )  No 

If  yes,  what  services  are  purchased? 


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


^VENDOR 

□  user 


INTERVIEWER: 


/0'telephone 
lton-site 

□  MAIL 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


COMPANY:  ^-^^.^V^^^  ^^^^^^^fe^PE: 


ADDRESS: 


SALES: 


0^ 


MM  D  D  Y  Y 


NO.  EMPL: 


INDUSTRY  □ 

CH  Discrete  Manufacturing 
dl  Process  Manufacturing 
□  Transportation 
n  Utilities 

CD  Telecommunications 

INTERVIEWS 

NAME 


SUMMARY 


□  Distribution 

Banking  &  Finance 

Insurance 
n  Medical 
CH  Education 

TITLE 


Services 
CD  Federal  Government 
CD  State  &  Local  Government 
CD  Other  Industry  Specific 


TELEPHONE  NO. 


REFERENCES 


I 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


1. 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


CX).  Yes 

(     )  No 


Client  Conference 


Did  you  attend  the  last  conference?     (     )  Yes 

OO  No 

If  no,  why  not?        /MHJ  ^tL^  irU^ 


Satisfaction 


(  ) 


Usefulness  of 
Information 


(  ) 


Library  Resources  ^'^^   ^  "^W^ 

Overall  Program 


(  ) 


(  ) 


1 


INPUT 


2.     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 
(B)   


(C) 


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(A) 


(B) 


^^^^^^ 


(C) 


4.     Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reports; 


(MARS) 

(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 


(C)     The  quality  and  style  of  the  PARS  reports; 


INPUT 


(D)     Indexing  of  the  PAR  reports: 


Are  input's  analyses  and  recommendations  actually  applied  within  your  organization? 

(     )  Unknown 

(     )  Yes  (go  to  A) 

(X)  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   (^K^     No   (  ) 

(B)  How  often  are  they  referenced?  /JA^■^'^-^    /^/^^    '  /^/f^S 

(C)  Who  uses  them  (level  of  staff)? 


Do  you  feel  the  program  price  adequately  represents  the  value  received  by  ' 
your  organization. 

(     )     Yes  (     )  No 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.) 


3 


INPUT 


8.  Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact 


Senior 

Research  Staff 


Hotline  Staf 


Level  of  Expertise  Responsiveness 


What  chknges  wouldD  yoVmake  in  T^PUT's  prbgra^  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


10.  Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 

federal  environment? 

C>\    Yes  (     )  No 

If  yea,  what  services  are  purchased? 


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


INTERVIEWER:  

COMPANY: 
ADDRESS:   


[^VENDOR 
□  USER 


^TELEPHONE 

□  ON-SITE 

□  MAIL 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 


DATES  Y>YA/^ 


0 


MM  D  D  Y  Y 


CO.  TYPE: 
SALES: 


NO.  EMPL: 


INDUSTRY  □ 

CH  Discrete  Manufacturing 
CD  Process  Manufacturing 
n  Transportation 
n  Utilities 

n  Telecommunications 

INTERVIEWS 

NAME 


Distribution 
r~l  Banking  &  Finance 
r~l  Insurance 
n  Medical 
CH  Education 

TITLE 


□  services 

n  Federal  Government 

n  State  &  Local  Government 

n  Other  Industry  Specific 


TELEPHONE  NO. 


SUMMARY 


REFERENCES. 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


1.    Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 

level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


(  )  Yes 
(X  No 


Satisfaction 


(  ) 


Usefulness  of 
Information 

(  ) 


CI  lent  Conference 


(  ) 


(  ) 


Did  you  attend  the  last  conference?     (     )  Yes 

0<l  No 

If  no,  why  not?   


Library  Resources     ^.^Xj^    ^  ^^>-t^M.rt..,.i^>-- 


Overall  Program 


(  ) 
(3) 


(  ) 
(^) 


1 


INPUT 


/V. 


i 


Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

(A)  /i/^ 


(B)         /.J-tH^  ^^A^  ^:Z^ 


3^3^^      ^^^^^^^^^c      ~^^E^7^ZIiy^Z^  /^/^ 


(c) 


Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reports: 


(MARS) 

(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 


(C)     The  quality  and  style  of  the  PARS  reports; 


INPUT 


') 


(D)  Indexing  of  the  PAR  reports: 
 <^  


5.     Are  INPUT 's  analyses  and  recommendations  actually  applied  within  your  organization' 
(X)  Unknown         ^JicJ^  ^-/^ 
(     )  Yes  (go  to  A) 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   (^)     No   (  ) 

(B)  How  often  are  they  referenced?  //^^^    C^'^.^^^ ^^^^^e-^y..^ 

(C)  Who  uses  them  (level  of  staff)? 

 ^-.^^J  


7.     Do  you  feel  the  program  price  adequately  represents  the  value  received  by  ' 
your  organization.  y  ^  (jA^^j^ 

(  )  Yes       (>4  SO  A^^;^'-^^ 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.) 


3 

INPUT 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact 


Senior 

Research  Staff 


Hotline  Staff 


Level  of  Expertise 


ResDonsiveness 


What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 

Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 

0<.    Yes  (     )  No 

If  yes,  what  services  are  purchased? 

/■^^^  jrz)^  .,A^jr   


4 


INPUT 


r  ■» 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


iXvENDOR 

□  user 


Mtelephone 

□  on-site 

□  MAIL 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


MM  D  D  Y  Y 


INTERVIEWER:. 
COMPANY:  7^ 
ADDRESS:   


CO.  TYPE: 
SALES: 


NO.  EMPL: 


INDUSTRY  □ 

n  Discrete  Manufacturing 
n  Process  Manufacturing 
CH  Transportation 
□  Utilities 

C]  Telecommunications 

INTERVIEWS 

NAME 


□  Distribution 

□  Banking  &  Finance 
l~l  Insurance 

CI  Medical 

□  Education 

TITLE 


Services 
CD  Federal  Government 
n  State  &  Local  Government 
n  Other  Industry  Specific 


TELEPHONE  NO. 


SUMMARY 


REFERENCES  PA:)9t^^^M-.  ^       Z^^/g^  /^W^ 

tS;^^    H^-ll^^     -^02^^       fJ^LMJL^    ^/^^-C^^^        ^  yd^^i^^Ut^^^ 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


1.    Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 

level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 

Satisfaction 

Procurement  Analysis  Reports  j  y^^^^_^^^,2^  ><2-^-<»c^  ^-^^  ^  ^ 
Market  Analysis  Reports        J     y^L^-li^/^c^  ^^iiiJ^iU-^-e^         ^  ^ 

"Hotline"  Client  Inquiry  Service  (  ) 


Do  you  use  the  hotline  service? 


If  no,  why  not? 


CX«)  Yes 
(     )  No 


CI  ient  Conference 

Did  you  attend  the  last  conference?     (     )  Yes 

No 

If  no,  why  not?     --i^-c^ty^  <:t^^<^-,<_^ 


Usefulness  of 
Information 

(  ) 
(  ) 
(  ) 


(  ) 


(  ) 


Library  Resources 
Overall  Program  ^^/^^^^^^ 


(  ) 
(  ) 


(  ) 
(  ) 


1 


INPUT 


Please  list  the  most  significant  benefits  of  program  use  by  your  organizati 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(C) 


Please  conunent  on: 

(A)     The  quality  and  style  of  the  MARS  reports; 


(MARS) 

(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information; 


(C)     The  quality  and  style  of  the  PARS  reports; 


INPUT 


(D)     Indexing  of  the  PAR  reports: 


5.     Are  INPUT 's  analyses  and  recomraendation^actujpAly  applied  within  your  organization- 
(     )  Unknown  ^ 
(     )  Yes  (go  to  A) 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  b^n  realized  (positive  and  negative)? 


How  are  the  reports  used? 

(A)  Are  tliey  used  as/ref erences? 

(B)  How  often  are/they  referenced? 

(C)  Who  uses  tjAem  (level  of  staff)? 


Yes   (     )     No   (  ) 


7.     Do  ybu  feel  the  program  price  adequately  represents  the  value  received  by  ■ 
yoyr  organization. 

)     Yes  (     )  No 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.)' 


3 


INPUT 


Please  rate  (on  a  scale  of  1-5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact 


Level  of  Expertise  Responsiveness 


Senior 

Research  Staff 


Hotline  Staff 


/ 

What  changes  would  ydWi  makeXiW  INPUT  Ks  prog 
for  the  needs  of  yoiiij  organiMt ion.. y  (List 
staff  conference,   topic  or  f9cus  o^reports 


agencies,  technology  trends) 
scope,  etc.) 


nu: 


to  make  it  more  suitable 
ific  changes,  i.e., 
e.,  services,  systems, 
r  of  reports,  content  of  the  reports, 


Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 

(     )     Yes  (     )  No 

If  yes,  what  services  are  purchased? 


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


study  title: 

type  of  interview:  ..-qvendor 

□  user 


^ri~TELEPHONE 

□  ON-SITE 

□  MAIL 


INTERVIEWER:  ^ /T^ i^A^^^lx^ 


CATALOG.  NO. 

SIC.  CODE 

SIZE  CODE 

AREA  CODE 

STiinY  rnnF 

DATES 

MM  D  D  Y  Y 


COMPANY:    <^7V/:^y6      "    y^/Crpoc^yc,^  CO.  TYPE: 

ADDRESS:  ^^.^c^^^/  ^I^ALES: 


NO.  EMPL: 


INDUSTRY  □ 

n  Discrete  Manufacturing 
D  Process  Manufacturing 
CU  Transportation 
□  Utilities 

n  Telecommunications 


INTERVIEWS 

NAME 


□  Distribution 

□  Banking  &  Finance 
l~l  Insurance 

n  Medical 
CH  Education 

TITLE 


□  Services 

□  Federal  Government 

n  State  &  Local  Government 
r~l  Other  Industry  Specific 


TELEPHONE  NO. 


2__ 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
INPUT ' s  J,9^  Government  Program  products  and  services. 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


Satisfaction 

(3) 
(3) 
(  ) 


Usefulness  of 
Information 

(3) 

(  ) 


(     )  Yes  ^  , 

(     )  No  i^^^<2-^ 


Client  Conference 

Did  you  attend  the  last  conference?  Yes 

(     )  No 

If  no,  why  not?  "  


Library  Resources 
Overall  Program 


(3) 


(3) 


1 


INPUT 


»  > 


I 


2.    Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(C) 


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(A) 


(C) 


^uZ^      ^^^^^X^ZZX  '^■■<^^^<c^vO>L.€^ 


A.     Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reports: 


(B)  Report  topics  -    choice  of  topic  and  timeliness  of  information: 

(C)  The  quality  and  style  of  the  PARS  reports:  /^^^i-C^ 

AyxJ^  '  .^^^^^    /ju^  /:u^^  ,,£<g^^^i^ 

^/^A/i^^yy^y)  ^  INPUT 


(D)     Indexing  of  the  PAR  reports: 


Are  input's  analyses  and  recommendations  actually  applied  within  your  organization- 

(    )  Unknown 

(     )  Yes  (go  to  A) 

(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized   (positive  and  negative)? 

^^^^  PAXM./lM:tu^  -  ^/Jji^  ^.^/^ 

How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   (^ )     No  (  ) 

(B)  How  often  are  they  referenced?  ^^Ul^^lAjUf  ^  ^  ^JO^fC^^^^ 

(C)  Who  uses  them  (level  of  staff)?  /fT^  ^ 


(/24lce^L   (Ml  /h^^ 


Do  you  feel  the  program  price  adequately  represents  the  value  received  by  " 
your  organization. 

(X    Yes  (     )  No 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.): 


3 


INPUT 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


Senior 

Research  Staff 


Hotline  Staff 


No  Contact.    J        Level  of  Expertise^    ]  Responsiveness 


What  changes  would  you  make  in  INPUT 's  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 

(     )     Yes  ^  No 

If  yes,  what  services  are  purchased? 


4 


INPUT 


i 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


□  vendor 

□  user 


□  TELEPHONE 

□  ON-SITE 

□  MAIL 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


MM  D  D  Y  Y 


INTERVIEWER:  ^/9/<:'dti^CU^ 


COMPANY:  ^A/:^L^^^t^^U£4^L^^-r^  CO.  TYPE: 
ADDRESS:         /^^^    ^    SALES:  


NO.  EMPL: 


INDUSTRY  □ 

□  Discrete  Manufacturing 

□  Process  Manufacturing 

□  Transportation 

□  Utilities 

□  Telecommunications 

INTERVIEWS 

NAME 


Distribution 

□  Banking  &  Finance 
r~l  Insurance 

r~l  Medical 

□  Education 

TITLE 


Services 

□  Federal  Government 

□  State  &  Local  Government 
n  Other  Industry  Specific 


TELEPHONE  NO. 


SUMMARY 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 


(     )  Yes 

oa^No 


If  no,  why  not? 


Client  Conference 

Did  you  attend  the  last  conference?     (     )  Yes 

(><)  No 

If  no,  why  not?  xT^-}^   


(  ) 


(  ) 


Usefulness  of 
Information 


(  ) 


(  ) 


Library  Resources 
Overall  Program 


(  ) 


(  ) 


1 


INPUT 


2.     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(B) 


(C)       I^J^KM^     /^^M/zy^  ^A^^i^^t:^  ^^^^^ 


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

(A)     /?fX5  - 


(B) 


(C) 


4.     Please  comment  on: 

(A)     The  quality  and  style  of  the  ^^ARS  reports: 


(MARS) 

(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 


(C)    The  quality  and  style  of  the  PARS  reports: 


iNPu: 


(D)     Indexing  of  the  PAR  reports: 


5.     Are  INPUT' s  analyses  and  recommendations  actually  applied  within  your  organization'; 
(     )  Unknown 
^)  Yes  (go  to  A) 

(     )  No     (go  to  B)  .  ,  . 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes  No  (  ) 

(B)  How  often  are  they  referenced?  ^^^^liti^ 

(C)  Who  uses  them  (level  of  staff)? 


7.     Do  you  feel  the  program  price  adequately  represents  the  value  received  by  ■ 
your  organization. 

(     )     Yes  (X)  No 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.) 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact 


Level  of  Expertise 


ResDonsiveness 


Senior 

Research  Staff 


Hotline  Staff 


What  changes  would  you  make  in  INPUT 's  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 


CX^  Yes 


(     )  No 


If  yes,  what  services  are  purchased? 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


INTERVIEWER: 


-77^  


□  vendor        □  TELEPHONE 

□  user  □on-site 

□  mail 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


O 


MM 


MM  D  D  Y  Y 


COMPANY:  -;7^^g^^!^:<^^=;^^;^^^^<^2^^ _,   CO.  TYPE: 

ADDRESS:  /C'C'C^  ^     v^t^W^   /\/  i// SALES:  _ 

f^?^  A  C  NO.  EMPL: 


INDUSTRY  □ 

□  Discrete  Manufacturing 

□  Process  Manufacturing 

□  Transportation 

□  Utilities 

□  Telecommunications 

INTERVIEWS 

NAME 


□  Distribution 

□  Banking  &  Finance 
Insurance 

□  Medical 

□  Education 

TITLE 


□  services 

□  Federal  Government 

□  State  &  Local  Government 

□  Other  Industry  Specific 


TELEPHONE  NO. 


SUMMARY 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


(X)  Yes 
(     )  No 


Client  Conference 

Did  you  attend  the  last  conference?     (X.)  Yes 

(     )  No 

If  no,  why  not?   


Library  Resources         ^  -^i^ 


Overall  Program 


Satisfaction 


(J) 


Usefulness  of 
Information 

(Z  ) 

(3) 


(3) 


(3) 


1 


INPUT 


2.     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(B)   


(C) 


3.  Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

(A)   ^21^^^^^^    -      ./^^^    /A^ ^^AH^i^^^r?<^     ^^^^^^^  2..<^ 

 ^^^^  .^^^  ^  ^^^^yr  ^  . 

 -  ^^^^  ^^^^^    .  /z^ 

 ^  5^ 

4.  Please  comment  on: 
(A)     The  quality  and  style  of  the  MARS  reports: 


(MARS) 

(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 


(C)     The  quality  and  style  of  the  PARS  reports: 

  ^^^^^       Ud^e^  ^  /?UA^/y(S^aJ2-^  ^^jc^^.^ 

^^^^ 

INPUT 


i 


(D)     Indexing  of  the  PAR  reports; 


Are  input's  analyses  and  recommendations  actually  applied  within  your  organization? 

(    )  Unknown 

(X^  Yes  (go  to  A) 

(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 

 M/  ^ii^  


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes  No   (  ) 

(B)  How  often  are  they  referenced?       -^X-'^''  t/l^x^  ^,,''PPCff^?CZ^ 

(C)  Who  uses  them  (level  of  staff)? 


Do  you  feel  the  program  price  adequately  represents  the  value  received  by    '  ■ 
your  organization. 

(>V  Yes  (     )  No 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.): 


3 


INPUT 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise  Responsiveness 

Senior  JS^  ^ 

Research  Staff 


Hotline  Staff 


What  changes  would  you  make  in  INPUT 's  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.)  n 


Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 

(^    Yes  (     )  No 

If  yes,  what  services  are  purchased? 


4 


INPUT 


I  ■ 

—  


CONFIDENTIAL 


INPbT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


S^ENDOR 

□  user 


^TELEPHONE 

□  ON-SITE 

□  MAIL 


INTERVIEWER:  

COMPANY:  /^7^  ^ 
ADDRESS: 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 


DATES  k^lVUI/ 


MM  D  D  Y  Y 


CO.  TYPE: 
SALES: 


NO.  EMPL: 


INDUSTRY  □ 

n  Discrete  Manufacturing 
EH  Process  Manufacturing 
CU  Transportation 
□  Utilities 

C]  Telecommunications 

INTERVIEWS 

NAME 


n  Distribution 

Banking  &  Finance 
□  Insurance 
CH  Medical 
n  Education 

TITLE 


□  bervices 

□  Federal  Government 

n  State  &  Local  Government 
n  Other  industry  Specific 


TELEPHONE  NO. 


SUMMARY 


7^ 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not? 


(     )  Yes 
No 


Client  Conference 

Did  you  attend  the  last  conference?  Yes 

(     )  No 

If  no,  why  not?  "  


(  ) 


Usefulness  of 
Information 

(  ) 


Library  Resources  y^^^t^  y-pUh/"  lA^^  ^ 
Overall  Program 


(  ) 
(^) 


1 


INPUT 


Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

^^^^^^^     X^Z^ZI  6^^-^^-^ 
(B)  

(C) 


Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reports: 


(MARS) 

(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 


2 


INPUT 


I 


(D)     Indexing  of  the  PAR  reports: 


Are  input's  analyses  and  recommendations  actually  applied  within  your  organization; 

(     )  Unknown 

C><I,  Yes  (go  to  A) 

(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


How  are  the  reports  used? 

(A)  Are  they  used  as  references? 

(B)  How  often  are  they  referenced? 

(C)  Who  uses  them  (level  of  staff)? 


Yes   C><)*    No   (  ) 


Do  you  feel  the  program  price  adequately  represents  the  value  received  by 
your  organization. 


Yes 


(     )  No 


If  no,  please  eiigjporate  (get  information  on  competitive  prices/comparisons,  etc.): 


3 


INPUT 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

J[S¥lJT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact 


Level  of  Exoertise 


Responsiveness 


Senior 

Research  Staff 


5 


Hotline  Staff 


What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reoorcs, 
scope,  etc.) 

^^^^  g^-^^^p^....^    "  - 

Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 

iy^     Yes  (     )  No 

If  yes,  what  services  are  purchased? 

:^^6  


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


0-VENDOR 

□  user 


^niELEPHONE 

□  ON-SITE 

□  MAIL 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 


DATES 


MM  D  D  Y  Y 


INTERVIEWER 
COMPANY: 
ADDRESS: 


SALES: 


NO.  EMPL: 


INDUSTRY  □ 

n  Discrete  Manufacturing 

n  Distribution 

CU  Services 

n  Process  Manufacturing 

n  Banking  <S  Finance 

O  Federal  Government 

n  Transportation 

n  Insurance 

n  State  &  Local  Government 

□  Utilities 

n  Medical 

r~l  Other  Industry  Specific 

C]  Telecommunications 

n  Education  . 

INTERVIEWS 

NAME 

TITLE 

TELEPHONE  NO. 

SUMMARY 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


Procurement  Analysis  Reports       /Xf-yLy~      i/y<2-^  y^^'^^-'^ (  ) 

(  ) 


Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 


(  )  Yes 
CXJ  No 


If  no,  why  not?  lUMA^2£^-^ 


Client  Conference 

Did  you  attend  the  last  conference?  (  )  Yes 
If  no,  why  not?     ^^^tX  cPt^CtA^ 


Usefulness  of 
Information 

(  ) 

(3-) 
(  ) 


^^^^  u^-e/^ 


(  ) 


(  ) 


Library  Resources  ^^^^  y^tJ-^  i/0<2^ 
Overall  Program 


(  ) 


(  ) 


1 


INPUT 


Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(B) 


(C) 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

(A)  //^ 

(C) 


Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reports: 


(MARS) 

(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 

/^/^^^  


(C)     The  quality  and  style  of  the  PARS  reports: 


2 


INPUT 


(D)     Indexing  of  the  PAR  reports; 


Are  input's  analyses  and  recommendations  actually  applied  within  your  organization? 
(     )  Unknown 

j><i^Yes  (go  to  A)  -   y&^^^^-e^^c^^^^  <$<^i^2.^r^i^ 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes  ^XjL    No   (  ) 

(B)  How  often  are  they  referenced?  _J^4c6^^ 

(C)  Who  uses  them  (level  of  staff)? 


Do  you  feel  the  program  price  adequately  represents  the  value  received  by  ■ 
your  organization. 

(><)     Yes  (     )  No 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.):' 

INPUT 


Please  rate  (on  a  scale  of  1-5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise  Responsiveness 

Senior  £•  £1 

Research  Staff 


Hotline  Staff 


What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
^gencies,   technology  trends),  number  of  reports,  content  of  the  reoorts, 
fscBpe,  etc.) 


'^'-UCl.    -^^^•Wxi/te^^j;  I^Z^^^^Z^S^^ 

Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
ederal  environment? 


(     )     Yes  (     )  No 

If  yes,  what  services  are  purchased? 


INPUT 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


□  vendor 

□  user 


CONFIDENTIAL 


□  TELEPHONE 

□  ON-SITE 

□  MAIL 


INTERVIEWER: 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


M  M  D  D  Y  Y 


COMPANY:  &4^//^/yOdy\/  7)^ya.  ^^t>/iS^^ 
ADDRESS: 


CO.  TYPE: 
SALES: 


NO.  EMPL: 


INDUSTRY  □ 

□  Discrete  Manufacturing 

□  Process  Manufacturing 

□  Transportation 

□  Utilities 

□  Telecommunications 

INTERVIEWS 

NAME 


Distribution 

□  Banking  &  Finance 

□  Insurance 

□  Medical 

□  Education 

TITLE 


□  Services 

□  Federal  Government 

□  State  &  Local  Government 

□  Other  Industry  Specific 


TELEPHONE  NO. 


SUMMARY 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports  <-     ^c^-f^^^^^  .v^^^:*-^ 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 


05  Yes 
(     )  No 


If  no,  why  not? 


Client  Conference 


Did  you  attend  the  last  conference?     (     )  Yes 

(M  No 

If  no,  why  not?     ,6>i^tCuZj2^  ^^.^X^^^^-^-cy^ 


Satisfaction 

(5) 


Usefulness  of 
Information 


(5) 


(  ) 


Library  Resources  ^^^^^^^^^^J^ 


Overall  Program 


(  ) 


(  ) 


^8      -'^^  /XjZ-rt-e^^<^ — ^ 


INPUT 


■  1 


2.     Please  list  the  most  significant  benefits  of  program  use  by  your  organizati 

(A)  -z^^^^:^..^  


ion. 


 "^1^^^^^   ^Z4j-&^-(ru^  y^^?<-4^^- 

(c) 


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(A) 


(B) 


(C) 


4.     Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reports: 


(MARS) 

(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 


(C)     The  quality  and  style  of  the  PARS  reports: 

 '^cy^      '      ^^^^^  --f^     ^^^^  yg^^jy-^l^t^.^ 

 ^^^^^         ^/^yi^-t^^te^  /^^-L^^  lo^^l^ 

2 


INPUl 


(D)     Indexing  of  the  PAR  reports: 


5.     Are  INPUT 's  analyses  and  reconmendations  actually  applied  within  your  organization- 
Unknown 
(><i  Yes  (go  to  A)  — 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   {><Q.    No   (     )  < 

(B)  How  often  are  they  referenced?  ^J^fi<^'Z^^Z^(^ 

(C)  Who  uses  them  (level  of  staff)?  ^^^^^ 


7.     Do  you  feel  the  program  price  adequately  represents  the  value  received  by  ■ 
your  organization.  -U^C-O^  ^.O-^^U^ 

(X  Yes  (     )     No  ^     ^       ^  .^^<^:^^^ 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.) 


/Uc<Ji 

^  INPUT 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise  Responsiveness 

6  ^ 

Hotline  Staff  ^  ^ 


Senior 

Research  Staff 


What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 

(X)     Yes  (     )  No 

If  yes,  what  services  are  purchased? 


4 


INPUT 


V 


f 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


Ha^ndor 

□  USER 


^;^^ELEPHONE 

□  ON-SITE 

□  MAIL 


INTERVIEWER: 


COMPANY 
ADDRESS: 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


MM  D  D  Y  Y 


_3 


7^>^j  ^/^(L  .  CO.  TYPE: 


/^^9'  U//Oy^  z^^^^^  ZK-SALES:  _ 
6^<^U-k.     3oO   NO.  EMPL: 


INDUSTRY  □ 

n  Discrete  Manufacturing 
n  Process  Manufacturing 
n  Transportation 
□  Utilities 

n  Telecommunications 


INTERVIEWS 

NAME 


n  Distribution 
n  Banking  &  Finance 

Insurance 
n  Medical 
Education  . 


(y  TITLE 


□  bervices 

n  Federal  Government 

n  State  &  Local  Government 

r~l  Other  industry  Specific 

TELEPHONE  NO. 


SUMMARY          ^JZ  U<2^&^ 

REFERENCES    A//^Jjl^i^  ^^^rfyUL^ 

FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (I=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


Procurement  Analysis  Reports    "  ^l£^X^^^  .^/^  ,J. 

Market  Analysis  Reports  ^    4^-/-  u^l^^^^  ^«_y^  o^Zj^         (  /  ) 


Usefulness  of 
Information 

(/) 
(/) 


"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


3X)  Yes 
(     )  No 


Client  Conference 


Did  you  attend  the  last  conference?     (     )  Yes 

(XL  No 

If  no,  why  not?      /^^/  ^K-^  x2t^ 


(  ) 


(  ) 


Library  Resources  U^^^c/^  ^^^C^-  t^^^'J^UZ^  ^  (20 
Overall  Pr^^ram     ^^^^    O^^^^    -^Jz/  •^fO^  ^ 


1 


INPUT 


2.    Please  list  the  most  significant  benefits  of  program  use  by  your  organizati 

(B)   ^A//^6r7~  ^ 


(C) 


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(c)  a    L^y  -  ^  ^ 

A.     Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reports: 

-  ^  _^  ^^^^  


(MARS) 

(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 
^7^^^^^  6^      ,^U^^a6JX.y^  ^.^OA^^^  


(C)     The  quality  and  style  of  the  PARS  reports: 


INPUT 


(D)     Indexing  of  the  PAR  reports: 


Are  input's  analyses  and  recommendations  actually  applied  within  your  organization? 

(    )  Unknown 

(     )  Yes  (go  to  A) 

(><^No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   (     )  No 

(B)  How  often  are  they  referenc  ed?         xU^/eh^  2^ 

(C)  Who  uses  them  (level  of  staff)? 


Do  you  feel  the  program  price  adequately  represents  the  value  received  by 
your  organization. 


(     )     Yes  (>5l 


No 


If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons , rate .): " 

^^^^^^^^^^^  :  ' 

INPUT 


Please  rate  (on  a  scale  of  1-5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise  Responsiveness 

Senior  ^ 
Research  Staff 

Hotline  Staff  /  / 

What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


'  S^^^M£  a  

-  /2^^  ^^^^/^  ^  A:,cfza- 

Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 

(><)     Yes  (     )  No 

If  yes,  what  services  are  purchased? 


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


l3^ND0R 

□  user 


^TELEPHONE 

□  ON-SITE 

□  MAIL 


INTERVIEWER:      ^ /7?CA^iU<-0(~^ 


COMPANY: 


ADDRESS: 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


MM  D  D  Y  Y 


CO.  TYPE: 
SALES:  _ 
NO.  EMPL: 


INDUSTRY  □ 

n  Discrete  Manufacturing 
n  Process  Manufacturing 
n  Transportation 
D  Utilities 

n  Telecommunications 


INTERVIEWS 

NAME 


SUMMARY 


CD  Distribution 

□  Banking  <&  Finance 
r~l  Insurance 

CD  Medical 

□  Education 

TITLE 


□  bervices 

□  Federal  Government 

CD  State  &  Local  Government 
CD  Other  Industry  Specific 


TELEPHONE  NO. 


I>iSC-0'v*^^ /'•h'TU^^lf  (Xp^/t^ttXZ^ 


REFERENCES         (^^jjic^^K^  U-^Le^    "Z>^     ya.£yUJC^(Lj^  y^^^c^^c^i-^ 


I 


J 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


Satisfaction 
(^) 

(5") 


CXi  Yes 
(     )  No 


Usefulness  of 
Information 

(3) 


Client  Conference 

Did  you  attend  the  last  conference?     jpX^  Yes 

(     )  No 

If  no,  why  not?   


Library  Resources    //^  J^^tt^  ^^^^^  >^ 

Overall  Program      yT--^-''^  i,^,.,.™^ 


(/) 

(^) 


1 


INPUT 


Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 
(A)  ^^^^^^^^       -      Cg>^     .^^...gW.^^^  ^^/^  ^ 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

 "^^1^  ..-^^^y  ja^'y^.^pC^  

(c)    y^:^^  ^  ^^^g^  i^.^c,;&.^^g^^.<:^^  ^^^^ 
 y^^^^^  ^^^^  Ti^^t^cyU^r 

Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reports: 


(MARS)  /^-t^i^L-^     y^fc^c^     ^  ^^^^Xl 

(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 

^    ^^^^^  ^^,a/c.,..U^  ^/y^ 


-J- 


(C)     The  quality  and  style  of  the  PARS  reports: 


INPUT 


^^(D)     Indexing  of  the  PAR  reports: 


-  ^^^^^^ 

Are  input's  analyses  and  reconm^dati^ns'actual 


withm  your  organization? 


(     )  Unknown 

(     )  Yes  (go  to  A) 

^>^No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes  No  (  ) 

(B)  How  often  are  they  referenced? 

(C)  Who  uses  them  (level  of  staff)? 


7.     Do  you  feel  the  program  price  adequately  represents  the  value  received  by 


your  organization. 


(     )     Yes  (     )  No 

If  no please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.): 


^   ^Py(A^  "^^^  '  INPUT 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise  Responsiveness 

Se  ■  f]  Jy^  ^  ^ 

Research  Staff 


Hotline  Staffp 

What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 

 .^i^^^^^-^^  ^^^^^    ^  (^^^^^^^^  ^ 


Do  you  purchase  other  serviWs  to  assist  you  in  marketing  in  the 
federal  environment? 

C>4s   Yes  (     )  No 

If  yes,  what  services  are  purchased? 


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


"g  VENDOR 

□  user 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 


B TELEPHONE 
ON-SITE 
□  MAIL 


DATES  \/\ 


&  '7 


MM  D  D  Y  Y 


INTERVIEWER:_ 
COMPANY:  ^^j^^^^^t^^^^^^t^^e^  .^^^^t^xa^TYPE: 


ADDRESS: 


SALES: 


NO.  EMPL: 


INDUSTRY  □ 

n  Discrete  Manufacturing 
n  Process  Manufacturing 
n  Transportation 
□  Utilities 

C]  Telecommunications 

INTERVIEWS 

NAME 


Distribution 
□  Bank  ing  &  Finance 
r~l  Insurance 
CD  Medical 
n  Education 

TITLE 


bervices 
CH  Federal  Government 
□  State  <&  Local  Government 
n  Other  Industry  Specific 


TELEPHONE  NO. 


ocJ 


SUMMARY 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


Procurement  Analysis  Reports  ^  xi<«<4-rf-t»->v  '  (^) 
Market  AnalySfR^p'g^^s^^'^^  "S^^  ^ 

(^) 


"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


CX)  Yes 
(     )  No 


Usefulness  of 
Information 


Client  Conference 


0) 


Did  you  attend  the  last  conference?  Yes 

(     )  No 

If  no,  why  not?   


Library  Resources 


Overall  Program 


(Ml 


(  ) 


(  ) 


1 


INPUT 


Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 
(A)  ^^^^^ 


Kit  ^ 


(C) 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(B) 


(c) 


Please  conment  on: 

(A)  The  quality  and  style  of  the  MARS  reports: 

 ^    /t^^  .  

•  (MARS) 

(B)  Report  topics  -    choice  of  topic  and  timeliness  of  information: 


(C)     The  quality  and  -Style  of  th^PARS  reports: 


(D)     Indexing  of  the  PAR  reports: 


5.    Are  INPUT 's  analyses  and  recommendations  actually  applied  within  your  organization' 
(^<[)  Unknown 
(     )  Yes  (go  to  A) 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


y^!Uc^  ^-Tt^^  X^-t^^CAXP 


6/  /^^^^(^^i^^^'t--.^^  (Ce^^     "^^/"^-^  ^cpf 

6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   (^^)     No   (  ) 

(B)  How  often  are  they  referenced? 

(C)  Who  uses  them  (level  of  staff)? 


7.    Do  you  feel  the  program  price  adequately  represents  the  value  received  by  ■ 
your  organization. 

OO     Yes  (     )  No 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.): 

 ^  /^<2^  

1/  ■ 


3 


INPUT 


8. 


Please  rate  (on  a  scale  of  1-5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise  Responsiveness 


senior  5' 
Research  Staff 


Hotline  Staff 


6  ^ 

9.  What  changes  would  you  make  in  INPUT 's  program  to  make  it  more  suitable 

for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reoorts, 
scope,  etc.) 


^^^^^^  .^U^  h!^^ ^^/l^>^^^,,^'' a^d^ 


Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 

(     )     Yes  No 

If  yes,  what  services  are  purchased? 

 ^^^^      ^  ^..^  


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


INTERVIEWER: 


VENDOR 

□  user 


0TELEPHONE 

□  ON-SITE 

□  MAIL 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 


DATES 


M  M  D  D  Y  Y 


PANY:  /d^^^y  i^tP9:y:3^6:?^e^  S^^'^-^^-^-^-^  CO.  TYPE:. 

9-^i>(P  -f^  /6^^^^  ^^Wl>-SaleS:  _ 
/lI^^UL^,  -X-^/^O        NO.  EMPL: 


COM 


ADDRESS 


INDUSTRY  □ 

n  Discrete  Manufacturing 
CD  Process  Manufacturing 
O  Transportation 
□  Utilities 

E]  Telecommunications 

INTERVIEWS 

NAME 


Distribution 
I  I  Banking  &  Finance 
r~l  Insurance 
n  Medical 
CD  Education 

TITLE 


Services 
CD  Federal  Government 
CD  State  <&  Local  Government 
CD  Other  Industry  Specific 


TELEPHONE  NO. 


SUMMARY 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 


(V) 

(  ) 


(  )  Yes 
(X)  No 


If  no,  why  not? 


Client  Conference 


Did  you  attend  the  last  conference?  Yes 

(     )  No 

If  no,  why  not?   


Usefulness  of 
Information 


(/) 

(  ) 


Library  Resources 

Overall  Program     ^^^^^^£^€^1^  - 


(  ) 


(  ) 


1 


INPUT 


T 


Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 
-p  - 


(C) 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

(B) 


(C) 


Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reports: 


(MARS) 

(B)     Report  topics  -  •  choice  of  topic  and  timeliness  of  information: 


(C)     The  quality  and  style  of  the  PARS  reports; 


INPUT 


1; 


'). 


(D)     Indexing  of  the  PAR  reports: 


5.     Are  INPUT'S  analyses  and  recommendations  actually  applied  within  your  organization? 
.     ^  Unknown   -    ^^^^^  V^-^t^^^V^  ^-^.i^^iW^^WX  ^^^'^^ 

(  )  Yes  (go  to  A) 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.    How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes  No   (  ) 

(B)  How  often  are  they  referenced?  ^i^^u:^^^  ^^^^^'^^^^ 


(C)     Who  uses  them  (level  of  staff)?  ^  ^-5>?'2^«^^^ 


^  ;  f   

7.     Do  you  feel  the  program  price  adequately  represents  the  value  received  by  • 
your  organization. 

pxQ     Yes  (     )  No 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.): 


3 


INPUT 


Please  rate  (on  a  scale  of  1-5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


Senior 

(Research  Staff 


Hotline  Staff 


No  Contact 


Level  of  Expertise 


ResDonsiveness 


5i 


What  changes  would  you  make  in  INPUT 's  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


10.  Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 

federal  environment? 

(     )     Yes  No  «^^^.^*^^<e-^i^^><^ 

If  yes,  what  services  are  purchased? 


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


.^VENDOR 
□  USER 


□  TELEPHONE 

□  ON-SITE 

□  MAIL 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


0  ^  / 


MM  D  D  Y  Y 


INTERVIEWER: 


COMPANY: 


ADDRESS: 


/5iH^  -Al£^^    5     (?iLx.^Md^.  TYPE: 


NO.  EMPL: 


INDUSTRY  □ 

CD  Discrete  Manufacturing 
D  Process  Manufacturing 
n  Transportation 
□  Utilities 

[U  Telecommunications 

INTERVIEWS 

NAME 


□  Distribution 

d  Banking  &  Finance 

Insurance 
n  Medical 
n  Education 

TITLE 


□  bervices 

n  Federal  Government 

EH  State  &  Local  Government 

n  Other  Industry  Specific 


TELEPHONE  NO. 


SUMMARY 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


Procurement  Analysis  Reports  ^f/'  ^  (A^^'^^t^ ^  'ft^ 
Market  Analysis  Reports 


"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


(X^  Yes 
(     )  No 


Client  Conference 

Did  you  attend  the  last  conference?  Yes 

(     )  No 

If  no,  why  not?    /Ji^^  d^nL-^,^Ai-r~-<uk^ 


Library  Resources 
Overall  Program 


(3) 


Usefulness  of 
Information 


^Ud^  M^€A^  j^^^y^ 


(3) 


(3) 


( 


1 


INPUT 


2.     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(B) 


(C) 


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

(A)     /P/tfM^  _Mf^^ 


(B) 


(C) 


4.     Please  comment  on: 

(A)  The  quality  and  style  of  the  MARS  reports: 
^^^^ ^     A^iC^^j.   ^    giV^     ^  2X/^-<^^^^ 

(MARS) 

(B)  Report  topics  -    choice  of  topic  and  timeliness  of  information: 


^yh^^S^  ,Mt^  <:^f<9-td 


(C)     The  quality  and  style  of  the  PARS  reports:     ,  ^ 


i 


(D)     Indexing  of  the  PAR  reports: 


Are  input's  analyses  and  recoininendations  actually  applied  within  your  organization? 

(     )  Unknown 

(     )  Yes  (go  to  A) 

fy^  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 

 ^ 


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   (^*s^    No   (  ) 

(B)  How  often  are  they  referenced?  /^^^   ^  U/^i^-^^^H^  ^jj^ 

(C)  Who  uses  them  (level  of  staff)? 


Do  you  feel  the  program  price  adequately  represents  the  value  received  by    '  ' 
your  organization. 

(     )     Yes  ()>«^  No 

If  no,  please  elaborate  (§et  information  on  competitive  prices/comparisons,  etc.): 


3 


INPUT 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 
.  J,  INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 

No  Contact  Level  of, Expertise  Responsiveness 

Senior  /W.  f^AU^<^  ^KU/li^  -  O^u^^^^'^r 

Research  Staff  ^  /],?^.c^^.(^  ^ 


Hotline  Staff 


What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 


Yes  (     )  No 


(>4 

If  yes,  what  services  are  purchased? 


4 


INPUT 

-J 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


J^A/ENDGR 
□  USER 


^TELEPHONE 

□  ON-SITE 

□  MAIL 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


MM  D  D  Y  Y 


INTERVIEWER: 


COMPANY:  J^l^^K.^j^^^^^^^^^^^l^^ 

'^^/^^    it^^i^  A^uM^ /tl/^     SALES:  _ 


ADDRESS: 


NO.  EMPL: 


INDUSTRY  □ 

n  Discrete  Manufacturing 
n  Process  Manufacturing 

Transportation 
□  Utilities 

n  Telecommunications 

INTERVIEWS 

NAME 


□  bervices 

□  Federal  Government 

n  State  &  Local  Government 
r~l  Other  Industry  Specific 


[H  Distribution 

□  Banking  &  Finance 
r~l  Insurance 
n  Medical 

□  Education 

TITLE  _ 


TELEPHONE  NO. 


SUMMARY 


REFERENCES     ^d<ft    "      .^lP^^f^&-  .^K^i^^^  .^^.^^-^^ 


i 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


1.    Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 

level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 


Satisfaction 
(^) 

(  ) 


Usefulness  of 
Information 


(/) 

(  ) 


(     )  Yes 
No 

If  no,  why  not?         /j/fi/' pJA^(^,^l<^tJL.  UjkLP  - 

^^U^    -t/-^  ^  ^'^^^^'-^^  '-^^^^^^ 


Client  Conference 

Did  you  attend  the  last  conference?     (     )  Yes 

^  (X  No 

If  no,  why  not?  ^-^Q^-^-i^CU^tJl 


(  ) 


(  ) 


Library  Resources 


Overall  Program 


(  ) 


(  ) 


1 


INPUT 


Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(B) 


(c)   ^^M^ 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(A)  a£(Z^zZy;a^  ^^pg^^  '^^tsi-^ 

-i^^^t^'  ^^^^^  ^^^^ne^  


(c) 


Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reports 


[MARS)         ^       -  ^^t^t^:^ 
(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 


(C)     The  quality  and  style  of  the  PARS  reports: 


2 


INPUT 


(D)     Indexing  of  the  PAR  reports: 


5.     Are  INPUT' s  analyses  and  recommendations  actually  applied  within  your  organization' 
(     )  Unknown 

CX)  Yes  (go  to  A)  ^UL    .,X'^^<J^ 1^^^^^  ^J^^^^W^ 

(     )  No     (go  to  B)  ^  O 


(A)     If  yes,  what  results  have 

been  realized 

(positive  and  negative)? 

6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes  .^*<^     No   (  ) 

(B)  How  often  are  they  referenc 


(C)     Who  uses  them  (level  of  staff)?  /^/T-ir-z^       ^^^^^'^^^^^f^  ^  ro 


7.     Do  you  feel  the  program  price  adequately  represents  the  value  received  by 
your  organization. 

(     )     Yes  (     )     No  (7y^  -/^ 


7^  ^^i-U^£j2^  '  t^/^6^c 

If  no,  please  elaborate  (get  information/on  competitive  prices/comparisons,  etc.): 


INPUT 


I 


lor 

esearch  Staff 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 
INPUT^taff  with  whom  you've  had  an  opportunity  to  interact? 

No  Contact  Level  of  Expertise  Responsiveness 

5  5 

otline  Staff  ^ 


What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 

(     )     Yes  (X^No  drip^f^^cZ^^^i:^  ,^^/t^^<^ 

If  yes,  what  services  are  purchased? 


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


Sa/endor 
□  user 


TELEPHONE 
ON-SITE 
□  MAIL 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


MM  D  D  Y  Y 


INTERVIEWER: 


aomKH^-.^ST^A^.  ^^^'<^^?Mgv^^^..^<_     CO.  type: 

ADDRESS:    SALES: 


NO.  EMPL: 


INDUSTRY  □ 

n  Discrete  Manufacturing 
n  Process  Manufacturing 
ED  Transportation 
□  Utilities 

n  Telecomnnunications 

INTERVIEWS 

NAME 

/^^^  ^^^^ 


Distribution 
CH  Banking  &  Finance 

Insurance 
n  Medical 
□  Education  . 

TITLE 


□  bervices 

□  Federal  Government 

n  State  &  Local  Government 
n  Other  Industry  Specific 


TELEPHONE  NO. 


REFERENCES 


*  • 


FISSP  CUSTOMER  SATISFACTION  SURVEY 
CONFIDENTIAL 


1.    Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 

level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 

Satisfaction         Usefulness  of 

Information 

Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 

Do  you  use  the  hotline  service?  Yes 

(     )  No 

If  no,  why  not?   


(5)  (3) 


Client  Conference 


(  ) 


(  ) 


Did  you  attend  the  last  conference?     (     )  Yes 

(>^No 

If  no,  why  not?     .f^J^^^Uo^  (^>y(/^y^^ 


Overall  Program 


(  ) 


(  ) 


1 


INPUT 


1 


Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 
(A)  yf/?u,^<^a^  {i/y^^jL^tAj2^<<^^     ^^4..^^,<!?6unt^  <^^/^/::>c^-XZ^^lc^^ 


(B) 


(C) 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(C) 


Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reports: 


(MARS) 

(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 


(C)     The  quality  and  style  of  the  PARS  reports; 

-   


2 


INPUT 


(D)     Indexing  of  the  PAR  reports: 

5.    Are  INPUT 's  analyses  and  recommendations  actually  applied  within  your  organization' 
(    )  Unknown 

Yes  (go  to  A) 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   (pKj     No   (  ) 

(B)  How  often  are  they  referenced?        y^/^ .d^:^^l'-€j^^   ^k-^CU^if^  _ /^.^-^^M.^^ 

,   ^  ^^^^^  - 

(C)  Who  uses  them  (level  of  statt)!  /^^^-^rta-y^y^y^  ^^'^JS^^t 


7.     Do  you  feel  the  program  price  adequately  represents  the  value  received  by  ■ 
your  organization. 

p<\^    Yes  (     )  No 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.): 


3 


INPUT 


8.  Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


Senior 

Research  Staff 


Hotline  Staff 


No  Contact  Level  of  Expertise  Responsiveness 

6  5 


^t-^tZ/^  i2^J^^ 

What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


0.  Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 

federal  environment? 

CX}     Yes  (     )  No 

If  yes,  what  services  are  purchased? 


4 


INPUT 


I 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


^^ENDOR 

□  user 


INTERVIEWER:  '^^C/ia^^<u^^ 


E-TELEPHONE 

□  ON-SITE 

□  MAIL 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


MM  D  D  Y  Y 


COMPANY:  C^^i^}^^^ 
ADDRESS:   


CO.  TYPE: 
SALES: 


NO.  EMPL: 


INDUSTRY  □ 

n  Discrete  Manufacturing 
n  Process  Manufacturing 
n  Transportation 
D  Utilities 

n  Telecommunications 

INTERVIEWS 

NAME 


n  Distribution 

CD  Banking  &  Finance 

f~l  Insurance 

Medical 

Education  . 

TITLE 


□  Services 

□  Federal  Government 

CH  State  &  Local  Government 
r~l  Other  Industry  Specific 


TELEPHONE  NO. 


SUMMARY 


"^/^^^  a.^t^^^  ^  t^.^!^  ^t^tsL^  


REFERENCES 


I 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


1.    Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 

level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  servic^ 


(     )  Yes 
(Xi  No  ^ 


(5-) 

(^) 
(  ) 


Usefulness  of 
Information 

(6) 

(5) 

(  ) 


If  no,  why  not?      /'^/u4^C<i^  X2'C^^U^l-^^^^^^~><-~' 


CI  ient  Conference 


(    )  (  ) 


Did  you  attend  the  last  conference?     (    )  Yes 


If  no,  why  not? 


Library  Resources  '^^^^C^'^ 
Overall  Program 


(—) 

(5-) 


(5) 


INPUT 


Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(B)   ."^jUJ^    if-  d.^W'C^^     ^^^^^  /tyL.^  6^ 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(A)   /i/c>  /J^-Ctt-J^^- 


(B) 


(C) 


Please  comment  on: 

(A)  The  quality  and  style  of  the  MARS  reports: 
(MARS) 

(B)  Report  topics  -    choice  of  topic  and  timeliness  of  information: 


(C)    The  quality  and  style  of  the  PARS  reports: 


(D)     Indexing  of  the  PAR  reports: 


5.    Are  INPUT 's  analyses  and  recommendations  actually  applied  within  your  organization? 
(     )  Unknown 
(M  Yes  (go  to  A) 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.    How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes  J><)     No   (  ) 

(B)  How  of  ten  are  they  referenced? 

(C)  Who  uses  them  (level  of  staff)? 

 ^'UfmAJ?  /%a/2^tQ_^   


7.     Do  you  feel  the  program  price  adequately  represents  the  value  received  by  ■ 
your  organization. 

^     Yes  (  )  No 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.):' 


3 


INPUT 


Please  rate  (on  a  scale  of  1-5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise  Responsiveness 

Research  Staff 


Senior  ^  ^ 


Hotline  Staff  '  ^     ^^^J^  ^^^A:^ 


What  changes  would  you  make  in  INPUT 's  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,   content  of  the  reports, 
scope,  etc.) 

 ^^^^^^  ^^^^^"^-^^^^-^ .  ^^^joY^^^^  - 

Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 

(     )     Yes  No 

If  yes,  what  services  are  purchased? 


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


INTERVIEWER: 
COMPANY: 
ADDRESS: 


^VENDOR 

□  user 


^fefTELEPHONE 

□  ON-SITE 

□  MAIL 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 


DATES  Y^YAA/ 


MM  D  D  Y  Y 


CO.  TYPE: 
SALES: 


NO.  EMPL: 


INDUSTRY  □ 

CH  Discrete  Manufacturing 

□  Process  Manufacturing 
n  Transportation 

□  Utilities 

C]  Telecommunications 

INTERVIEWS 

NAME 


Distribution 
[U  Banking  &  Finance 

Insurance 

Medical 
n  Education 

TITLE 


Services 
CH  Federal  Government 
n  State  &  Local  Government 
r~]  Other  Industry  Specific 


TELEPHONE  NO. 


SUMMARY 


REFERENCES  .yfy^^,^-A/c6^>C<^^    '^/^    ..^^^     '^^^^  .  ,<:^^^^^^^6j2^^ 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 


OS  Yes 
(     )  No 


If  no,  why  not? 


Satisfaction 

(^) 
(  ) 


Usefulness  of 
Information 


(  ) 


Client  Conference 


(5) 


(5) 


Did  you  attend  the  last  conference?     O^*^  Yes 

(    )  No 

If  no,  why  not?  "  


Library  Resources     9t/^(^  U^<L&.-i!f^ 


Overall  Program 


(  ) 


(  ) 


1 


INPUT 


Please  list  the  most  significant  benefits  of  program  use  by  your  organizat 


ion. 


(c) 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

 -^^^^   -'^'f    -vr--:-/'  ^^  7^^,     ^^^^    -  ^.^^ 

^..pc-^^f^l^i.^,^^  ^-.^iuf/ 


Please  comment  on: 


(A)     The  quality  and  style  of  the  MARS  reports: 


UP     J^-^^       ^^^^^^^^  £ajP 
(MARS) 

(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 


(C)     The  quality  and  style  of  the  PARS  reports: 


2 


INPUT 


(D)     Indexing  of  the  PAR  reports: 

^      /        /  ~Jult  

Are  input's  analyses  and  recommendations  actually  applied  within  your  organization^ 
(     )  Unknown 

(>0  Yes  (go  to  A)  ^^^CM^/j^J^a-^^<--ttAy^  yU^'Tl.-^ 

(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   ^><l.    No   (  ) 

(B)  How  of  ten  are  they  referenced? 

(C)  Who  uses  them  (level  of  staff)?  "^^^^^^^^^U/^ 


Do  you  feel  the  program  price  adequately  represents  the  value  received  by  ■ 
your  organization. 

(     )     Yes  (>^  No 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.): 


3 

INPUT 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact 


Level  of  Expertise 


ResDonsiveness 


Senior 

Research  Staff 


Hotline  Staff 


What  changes  would  you  make  in  INPUT 's  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


 ^^^^^ 


Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 

CXL    Yes  (    )  No 

If  yes,  what  services  are  purchased? 


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


INTERVIEWER 


0Vendor 
□  user 


0<rELEPHONE 

□  ON-SITE 

□  MAIL 


COMPANY:  '^A^y^./^M^     (^-^^'yy^jg^^U^i.    Z^C<_  CO.  TYPE: 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


MM  D  D  Y  Y 


ADDRESS: 


SALES: 


NO.  EMPL: 


INDUSTRY  □ 

CD  Discrete  Manufacturing 

CD  Distribution 

HD  Services 

n  Process  Manufacturing 

n  Banking  &  Finance 

n  Federal  Government 

CH  Transportation 

O  Insurance 

n  State  &  Local  Government 

□  Utilities 

CH  Medical 

CD  Other  Industry  Specific 

n  Telecommunications 

im  Education 

INTERVIEWS 

NAME 

TITLE 

TELEPHONE  NO. 

SUMMARY  y2^.£^i-x^    7^   ^     S^''^^^^       U'Cl--^  -  fp^'-''^:'^^ 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  I  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


Usefulness  of 
Information 


Procurement  Analysis  Reports  .^Pt^!^     oCti-^e-^  ^  j 

Market  Analysis  Reports  ( ^ 


"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


(  )  Yes 
(     )  No 


Client  Conference 

Did  you  attend  the  last  conference?     (     )  Yes 

i>5L  No 

If  no,  why  not?  "  


(  ) 
(5) 


Library  Resources 
Overall  Program 


(  ) 


(  ) 


1 


INPUT 


r.  •• 


2.     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(B) 


(C) 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(B) 


(C) 


4.     Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reports: 

 ^.^.^ 


(MARS) 

(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 


(C)     The  quality  and  style  of  the  PARS  reports: 


2 


INPUT 


(D)     Indexing  of  the  PAR  reports; 

 y^/^  /^/^^  — 


-^"^^"^^-^^  ^^^^^^^ 


Are  input's  analyses  and  recommendations  actually  applied  within  your  organizat 

(     )  Unknown 

O^)  Yes  (go  to  A) 

(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


ion 


^^^^     ^^.ff^^  ^^^^^ 


How  are  the  reports  used? 

(A)     Are  they  used  as  references? 


Yes   (Xi     No   (  ) 


(B)     How  often  are  they  referenced?  l^i^i^ 


(C)    Who  uses  them  (level  of  staff)? 


Do  you  feel  the  program  price  adequately  represents  the  value  received  by 
your  organization. 


(M  Yes 


(     )  No 


If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.); 


1 


3 


INPUT 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact 


Senior 

Research  Staff 


Hotlxne  Staff  ^^^^^.^  ^St^&^^r..,:^ 


Level  of  Expertise  Responsiveness 


What  changes  would  you  make  in  INPUT 's  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reoorts, 
scope,  etc.) 

Do  you  purcha^  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 

0^)    Yes  (    )  No 

If  yes,  what  services  are  purchased? 


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


INTERVIEWER: 


ENDOR 

□  user 


0TI 


TELEPHONE 

□  ON-SITE 

□  MAIL 


COMPANY:^"^^^-^  ^^^'>y.d^^ZM^ 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


IS 
M 


MDDYY 


ADDRESS: 


CO.  TYPE:. 
SALES: 


NO.  EMPL: 


INDUSTRY  □ 

O  Discrete  Manufacturing 
n  Process  Manufacturing 

Transportation 
□  Utilities 

C]  Telecommunications 

INTERVIEWS 

NAME 


Distribution 
C]  Banking  &  Finance 
n Insurance 

Medical 
□  Ed  ucation 

TITLE 


□  Services 

□  Federal  Government 

□  State  <&  Local  Government 

□  Other  Industry  Specific 


TELEPHONE  NO. 


SUMMARY 


REFERENCES    ^{Xl^^^U^H^       ^6^^^^^    yA^i^     X2^C^^-^f-f^  /g^i<;^^^^g<_ 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


1.    Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 

level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement 


Analysis  Reports  ^iKJci^<-^^ 


Market  Analysis  Reports     ^  ^^^1^^:^"^*^ 
Hotline"  Client  Inquiry  Service  ^Z-^ 


Satisfaction 
(5) 

(5') 
(  ) 


Do  you  use  the  hotline  service? 


(  )  Yes 
C>*9^No 


If  no,  why  not?     AAuM^  i!^^^^^-^ 


Client  Conference 


Did  you  attend  the  last  conference?  (  )  Yes 
If  no,  why  not 


Library  Resou 
Overall  Program 


(  ) 


(  ) 


Usefulness  of 
Information 


(5T 
(  ) 


(  ) 


(  ) 
(^) 


1 


INPUT 


2.     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


3.     Please  list  the  most  significant  weaknesses  of  the  '^'^x^^i^rz^^h/^f^, 
your  organization. 

(A)    //^         /xy^aJ-  uM"  .p/^  


(B) 


(C) 


4.     Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reports: 


(MARS)  . 

(B)  Report  topics  -    choice  of  topic  and  timeliness  of  information:  U^-^-f^K^ 

(C)  The  quality  and  style  of  the  PARS  reports: 

^=^^-7^  A^J^  ye^..-.^^  INPUT 


(D)     Indexing  of  the  PAR  reports: 


Are  input's  analyses  and  recommendations  actually  applied  within  your  organization'. 

(     )  Unknown 

CX^  Yes  (go  to  A) 

(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   {'^^  No   (  ) 

(B)  How  often  are  they  referenced?  j/^M^/^^^t^ 


(C)     Who  uses  them  (level  of  staff)? 


Do  you  feel  the  program  price  adequately  represents  the  value  received  by  ■ 
your  organization. 

5><^    Yes  (     )  No 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.): 


3 


INPUT 


t 


Please  rate  (on  a  scale  of  1-5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact 


Level  of  Expertise 


Responsiveness 


Senior 

Research  Staff 


Hotline  Staff 


What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reoorts, 
scope,  etc.) 

 /^^-^  W-^lJ^  ^  W  ^  7^.-^  ..^^ 


10.  Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 

federal  environment? 


(  )   Yes  ^y^^- /  ,6.ouz:^ 

If  yes,  what  services  are  purchased? 


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


INTERVIEWER: 
COMPANY 
ADDRESS: 


VENDOR 
USER 


□  TELEPHONE 

□  ON-SITE 

□  MAIL 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


MM  D  D  Y Y 


CO.  TYPE: 
SALES: 


NO.  EMPL: 


INDUSTRY  □ 

n  Discrete  Manufacturing 
CH  Process  Manufacturing 
n  Transportation 
□  Utilities 

n  Telecommunications 

INTERVIEWS 

NAME 


□  Distribution 

□  Banking  &  Finance 
r~!  Insurance 

n  Medical 
n  Education 

TITLE 


bervices 
[U  Federal  Government 
n  State  &  Local  Government 
n  Other  Industry  Specific 


TELEPHONE  NO. 


SUMMARY -r^.^g/'  lO^U^  ^J^^U/-  j/u^  ^4^t/^^.  /'/^S 

REFERENCES  '^A^      ^    O.     ^^^^^  AMj^  Z^/Z/^O^  ^/^^.t^iU^ 


^^/'V^  -Titi^  ^^-^^^  _2r^    ^^^^.cz^c^.'cji^  . 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


Procurement  Analysis  Reports 

Market  Analysis  Reports  6r^^^ 

"Hotline"  Client  Inquiry  Service 


(  ) 


Do  you  use  the  hotline  service? 


If  no,  why  not? 


(>S  Yes 
(     )  No 


Client  Conference 

Did  you  attend  the  last  conference?     "^Uit-  Yes 

^      ,       ^  .^^(^  No 

If  no,  why  not?       C^^lJia^'^     ^:iZ<j^  pC^ 


(  ) 


Usefulness  of 
Information 


(  ) 


(  ) 


Library  Resources 
Overall  Program 


(  ) 

(3) 


(  ) 
C3) 


1 


INPUT 


2.     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


 ^^^^    //yyi^^i^L^uLry^   ^^^^^  -z^^^ 


(C) 


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


^lM^    ib^^t.^  /u^f^c/~c<i^.ja>^ 


4.     Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reporrs :  ^:2'C'^tt^^cA^,^^'yCj2.-.f(.^^^ 


(MARS) 

(B)  Report  topics  -    choice  of  topic  and  timeliness  of  information: 

(C)  The  quality  and  style  of  the  PARS  reports: 

2 

INPUT 


(D)     Indexing  of  the  PAR  reports: 


/il/^  ^  ^^'^  y^^' 


Are  input's  analyses  and  recommendations  actually  applied  within  your  organization? 
(     )  Unknown 
^^><^  Yes  (go  to  A) 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   ('^X^    No   (  ) 

(B)  How  often  are  they  referenced 

(C)  Who  uses  them  (level  of  staff) 


Do  you  feel  the  program  price  adequately  represents  the  value  received  by  ■ 
your  organization. 

(     )     Yes  OO  No 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.): 


3 


INPUT 


8. 


Please  rate  (on  a  scale  of  1-5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact 


Level  of  Expertise 


ResDonsiveness 


Senior 

Research  Staff 


Hotline  Staff 


9. 


6  .  ^ 

(^^IM^  /^^Cd'.c^      /j^^  ^  ^^^^^^ 

^^^^^  ^./^^^^-^ 

What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


^-^^^f-tt^  ^-^^^^  ,.i^^?^€s^v<l  ^a^t-d-^c-e^ 

Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 


Yes 


(     )  No 


^^^^  services  are  purchased? 


'y^/^c^   L^it^  .jUi^  ^ 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


'^D  USER 


□  TELEPHONE 

□  ON-SITE 

□  MAIL 


INTERVIEWER:  

COMPANY:  yt^^gg^^ 
ADDRESS: 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


MM  D  D  Y  Y 


j^:^^^f^CO.  TYPE: 
  SALES: 


NO.  EMPL: 


INDUSTRY  □ 

CH  Discrete  Manufacturing 
EH  Process  Manufacturing 
n  Transportation 
□  Utilities 

CH  Telecommunications 

INTERVIEWS 

NAME 


□  Distribution 

□  Banking  &  Finance 
I  I  Insurance 

□  Medical 
Education 

TITLE 


□  bervices 

□  Federal  Government 

CH  State  &  Local  Government 
r~l  Other  Industry  Specific 


TELEPHONE  NO. 


SUMMARY  — 


REFERENCES  ^^-^^^^^      7^  j^"^  -^fi^e^^ 

-  ^  _  ^   ^  


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 

Satisfaction  Usefulness  of 

Information 

Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 

Do  you  use  the  hotline  service?  C^*^  Yes 

(     )  No 

If  no,  why  not?   


(3) 

(^)  (^) 


Client  Conference 

Did  you  attend  the  last  conference?     (     )  Yes 
If  no,  why  not?       ^d^^^^  C^erZ-^^^CC^e^-^ 


(  ) 


(  ) 


Library  Resources 
Overall  Program 


(  ) 

(V) 


(  ) 


1 


INPUT 


2.     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(B)  


(C) 


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

l/>  ■ 

 ^  ^yr  '   

(c)   u^^t^xx^^^e  cc         //^    ^^^.^  ^ 


4.     Please  comment  on: 

(A)     The  quality^and  style  of  the  MARS  reports: 


(MARS) 

(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 


Z7  ^  .  


(C)     The  quality  and  style  of  the  PARS  reports 


2 


INPUT 


(D)     Indexing  of  the  PAR  reports; 


Are  input's  analyses  and  recommendations  actually  applied  within  your  organization: 

(     )  Unknown 

CXi  Yes  (go  to  A) 

(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   C>Q,    No   (  ) 

(B)  How  often  are  they  referenced?  ^/J^^^^^^^^ 

(C)  Who  uses  them  (level  of  staff)? 


Do  you  feel  the  program  price  adequately  represents  the  value  received  by 
your  organization. 


(     )     Yes  (     )  No 


j 


If  no,  please  elaborate  (get  information  on  coi^5La£i;^(^^^prices/coniparisons ,  etc.): 


3 

INPUT 


8.  Please  rate  (on  a  scale  of  1-5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise  Responsiveness 

Senior  il^^^  ^^X^iL/^  "      ^if^f-^-c^^^-i-^^-^  > 

Research  Staff      ^  ^^.^^^J^      fu^  ji^  ^ 

Hotline  Staff  -ZIZ 


9.  What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 

for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


10.  Do  you  purchase  ocner  services  to  assist  you  in  mapRetingd/in  the   ^  * 

federal  environment?  /i2eyi<'^^<^ 

0<)     Yes  (     )     No  ^^^^^^ 

If  yes,  what  services  are  purchased? 


4 


INPUT 


i 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


INTERVIEWER: 


□  vendor  TELEPHONE 

□  user       '  Don-site 

□  mail 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


MM  D  D  Y  Y 


COMPANY: 
ADDRESS: 


CO.  TYPE: 
SALES: 


NO.  EMPL: 


INDUSTRY  □ 

□  Discrete  Manufacturing 

□  Process  Manufacturing 

□  Transportation 

□  Utilities 

□  Telecommunications 
INTERVIEWS 


NAME 


□  Distribution 

□  Banking  &  Finance 

□  Insurance 

□  Medical 

□  Education 

TITLE 


□  Services 

□  Federal  Government 

□  State  (&  Local  Government 
n  Other  Industry  Specific 


TELEPHONE  NO. 


SUMMARY 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 


(     )  Yes 

l^^^yiUc^U^  (     0  No 


If  no,  why  not? 


Client  Conference 

Did  you  attend  the  last  conference?     (     )  Yes 

CO  No 

If  no,  why  not? 


(^) 
(  ) 


(  ) 


Usefulness  of 
Information 


(f) 

(  ) 


(  ) 


Library  Resources  "     jf^  /t^^^  (  ) 


Overall  Propr 


(  ) 


1 


INPUT 


2.     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(C) 


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

(A)   -jj^  ^/^Az^c^^iA^ 


(c) 


4.     Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reports; 


(MARS) 

(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 


(C)     The  quality  and  style  of  the  PARS  reports; 


2 


INPUT 


f 


(D)     Indexing  of  the  PAR  reports: 


5.     Are  INPUT 's  analyses  and  recommendations  actually  applied  within  your  organization: 
(     )  Unknown 
CX)  Yes  (go  to  A) 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   0<J.    No   (  ) 

(B)  How  often  are  they  referenced?  ^^yCe^iC^^?^^^^*-^ 

(C)  Who  uses  them  (level  of  staff)? 


7.     Do  you  feel  the  program  price  adequately  represents  the  value  received  by 
your  organization. 


If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.): 


3 


INPUT 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


Senior 

Research  Staff 


Hotline  Staff 


No  Contact  Level  of  Expertise  Responsiveness 


What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 

(     )     Yes  (J><^  No 

If  yes,  what  services  are  purchased? 

 .  /^/^    i>/  ^^^^  ^  ,^2-^h^<Jl^^ 
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INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


INTERVIEWER 
COMPANY: 
ADDRESS: 


I  ic  c 


:ndor 
□  user 


□  TELEPHONE 

□  ON-SITE 

□  MAIL 


  CO.  TYPE: 

S-i^^^_^::_d^:aA^  SALES:  _ 


NO.  EMPL: 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


M  M  D  D  Y  Y 


INDUSTRY  □ 

n  Discrete  Manufacturing 
CD  Process  Manufacturing 
n  Transportation 
□  Utilities 

n  Telecommunications 


INTERVIEWS 

NAME 


□  Distribution 

n  Banking  &  Finance 

Insurance 
ED  Medical 
CD  Education 

TITLE 


□  bervices 

□  Federal  Government 

CD  State  &  Local  Government 
CD  Other  Industry  Specific 


TELEPHONE  NO. 


SUMMARY 


REFERENCES  /^^/^    u^t^^^^^^  - ^i/Cf^  ^i^^    ^  pX£^e^ 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


OO  Yes 
(     )  No 


Client  Conference 

Did  you  attend  the  last  conference?  C^^^Yes 

(     )  No 

If  no,  why  not?   


Satisfaction 


(^) 

(5) 


Usefulness  of 
Information 

(5  ) 

(5") 


(4< 


Library  Resources 

Overall  Program  (^) 


(^) 

(ST 


1 


INPUT 


•■p 


2,     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


,  i^£e^    i(^.<^^  ^ 

3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(A)   ^ 

 P 


(B) 


4.     Please  comment  on: 


(A)     The  quality  and  style  of  the  MARS  reports; 


(MARS) 

(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 


(C)     The  quality  and  style  of  the  PARS  reports: 


2 


INPUT 


(D)     Indexing  of  the  PAR  reports: 


Are  input's  analyses  and  recommendations  actually  applied  within  your  organization? 

(    )  Unknown 

0<l  Yes  (go  to  A) 

(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 

<^i^M/^  ^  ^^a^iit.,a?^^^    ^/^^   -^^6^^    ..^^e^  .^^^^^<<^ 


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   C><i^  No   (  ) 

(B)  How  often  are  they  referenced? 

(C)  Who  uses  them  (level  of  staff)? 


Do  you  feel  the  program  price  adequately  represents  the  value  received  by 
your  organization. 

(X)     Yes  (     )     No  ^-  -  f  ^  ^ 


If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.): 


3 


INPUT 


Please  rate  (on  a  scale  of  1-5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 

No  Contact  Level  of  Expertise  Responsiveness 

Senior  /T  ^  ^ 

Research  Staff 


Hotline  Staff 


VThat  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


-  ^ 


Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 


CXi.    Yes  (     )  No 

es,  what  services  are  purch 


If  yes,  what  services  are  purchased?  .  / ^^^^  ^  .^^.uu^'^^^uX 


^^^^ 
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INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


□  vendor        □  TELEPHONE 

□  user  □on-site 

□  mail 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


MM  D  D  Y  Y 


INTERVIEWER: 


COMPANY:     S^jA^j^  .S^^^^Wa.<i^    U^/D     CO.  TYPE:. 

//c2/  ^Uutfl^^^  X^y^V-^S:  _ 


ADDRESS: 


NO.  EMPL: 


INDUSTRY  □ 

□  Discrete  Manufacturing 

□  Process  Manufacturing 

□  Transportation 

□  Utilities 

□  Telecommunications 

INTERVIEWS 

NAME 


□  Distribution 

□  Banking  &  Finance 

□  Insurance 

□  Medical 

□  Education 

TITLE 


Services 

□  Federal  Government 

□  State  &  Local  Government 
r~l  Other  Industry  Specific 


TELEPHONE  NO. 

4^/^)  '^(^<'/-  f^O"^ 


SUMMARY 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


1.    Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 

level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


Procurement  Analysis  Reports 

Market  Analysis  Reports       ^i^<z^^?ua-y  y^^(J?^fCi<t^^:tr,<^ 


"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


(X)  Yes 
(     )  No 


(V) 

(5) 


Usefulness  of 
Information 


(-/) 
<55 


Client  Conference 


(  ) 


(  ) 


Did  you  attend  the  last  conference?     (     )  Yes 

(Xl  No 

If  no,  why  not?   


Library  Resources  ^  ^^^^ 

Overall  Program 


(  ) 


(  ) 


1 


INPUT 


2.     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(B) 


(C) 


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(A) 


-m^^  ^^^^^^    y^u^^^^^^  ^  y^9f<is> 

4.     Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reports: 


"(MARS) 

(B)     Report  topics  -    choice  of  topic  and  timeliness  of  information: 


(C)  ^  TJie  quality  and  style  of  the  PARS  reports: 


INPU" 


(D)     Indexing  of  the  PAR  reports 


Are  input's  analyses  and  recommend a ticms  actually  applied  within  your  organization? 
(     )  Unknown 

(;><5  Yes  (go  to  A)  y^?pU^(-^^r?t^t^-JZ^ 

(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.    How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   (^^     No  (  ) 

(B)  How  often  are  they  referenced?  ^^^^^A^U^Z^^  J^-^^-^  ^^^^ 

(C)  Who  uses  them  (level  of  staff)? 


Do  you  feel  the  program  price  adequately  represents  the  value  received  by 
your  organization. 


(     )     Yes  (     )     No   ^  ^ 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.): 


INPUT 


*      •  .  » 





Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise  Responsiveness 


Hotline  Staff 


What  changes  would  you  make  in  INPUT 's  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 
federal  environment? 

(     )     Yes  (X^  No 

If  yes,  what  services  are  purchased? 
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INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


□  vendor 

□  user 


□  TELEPHONE 

□  ON-SITE 

□  MAIL 


INTERVIEWER:  ^ 


COMPANY:       (jA//tx^  s 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
AREA  CODE 
STUDY  CODE 
DATES 


ADDRESS: 


CO.  TYPE: 


SALES: 


MM  D  D  Y  Y 


NO.  EMPL: 


INDUSTRY  □ 

□  Discrete  Manufacturing 

□  Process  Manufacturing 

□  Transportation 

□  Utilities 

□  Telecommunications 

INTERVIEWS 

NAME 


□  Distribution 

r~l  Banking  &  Finance 

□  Insurance 
[~1  Medical 

□  Education 

TITLE 


Services 

□  Federal  Government 

□  State  &  Local  Government 
r~l  Other  Industry  Specific 


TELEPHONE  NO. 


SUMMARY        C^U^  .-^t^f^^-    Z^^>^     ^clJ^^  t^l-i^  


REFERENCES    y^^^^    /P^-A/^     ^  ^ 


■i: 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


Usefulness  of 
Information 


Procurement  Analysis  Reports 


nenc  Anaxysis  Keports  -y  y^^ 

Market  Analysis  Reports  ^  (^4^) 


"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


(>4  Yes 
(     )  No 


Client  Conference 

Did  you  attend  the  last  conference?     (     )  Yes 

^   (     )  No 

If  no,  why  not? 


7  V  y 


{2X 


(/) 


(3) 


Library  Resources  ^^^-^  .^e^2Z^>y^<-^^-^  ) 


Overall  Program*^ 


(3) 

(3) 


INPUT 


f  4 


i 


2.     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(A) 


(B)     ^^'U^  dM^c^  ^-^V 


(c) 


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

 U^^?U:tt     ^^y'J^?-^  ^yu' ^^^^cz:^ 


A.     Please  comment  on: 

(A)     The  quality  and  style  of  the  MARS  reports: 


(MARS) 

(B)  Report  topics  -    choice  of  topic  and  timeliness  of  information: 

(C)  The  quality  and  style  of  the  PARS  reports: 

1/  ^ 

2 

INPUT 


I 


(D)     Indexing  of  the  PAR  reports: 


5.    Are  INPUT 's  analyses  and  recommendations  actually  applied  within  your  organization? 
(     )  Unknown 
(;>0  Yes  (go  to  A) 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


2^-^^  yCt^ 


6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes  No   (  ) 

(B)  How  often  are  they  referenced?   

(C)  Who  uses  them  (level  of  staff)? 


7.     Do  you  feel  the  program  price  adequately  represents  the  value  received  by  • 
your  organization. 

(     )     Yes  ^)xQ  No 

If  no,  please  elaborate  (get  information  on  competitive  prices/comparisons,  etc.): 


^^,2^^.^    4^     y^y^^-^    .  INPUT 


8. 


Please  rate  (on  a  scale  of  1-5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise  Responsiveness 


•  9*  What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 

for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 

10.  Do  you  purchase  other  services  to  assist  you  in  marketing  in  the 

federal  environment? 

(     )     Yes  ^;X^  No 

If  yes,  what  services  are  purchased? 

:;rA//tr7     ^  ^   
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e  -  o 


